





JANUARY/FEBRUARY

Interior Design Resource Guide: Readers find all
they need for decorating their homes — Southern
style — in our special advertising section.

MARCH/APRIL

Entertaining: With ideas for everything from
invitations to table settings, this entire issue pro-
vides inspiration for bridal and baby showers,
birthday parties, luncheons, and more.

Tabletop Review: This special advertising section
is the perfect reader resource to supplement the
issue’s editorial. Advertisers receive a photo and a
100-word product description.

MAY/JUNE

Gardens Galore: Throughout the issue, our edi-
tors inspire readers with ideas on garden design,
container gardens, water features, favorite Southern
flowers, herbs, gardening destinations, and more.

Great Getaways — Going Coastal: Put your
destination on the minds of readers in this special
advertising section.

JULY/AUGUST

Outdoor Spaces Entertaining Places: Cel-
ebrate the summer season with inspiration for
entertaining outdoors with this special advertising
section that incorporates branded ideas for using
your product.

SEPTEMBER/OCTOBER

10th Anniversary Reader Essay Contest —
“What is the true mark of a Southern lady?”:
Don’t miss this editorial showcase of winning essays.
Advertisers have the opportunity for sponsorship to
connect with our engaged readership.

Great Getaways — Mountain Destinations:
Make sure readers are thinking of your destina-
tion this fall by taking part in this special adver-
tising section.

Southern Lady Celebration:



THE SOUTHERN LADY READER

WHO IS SHE?
® Female: 100%

® Average age: 53
® Average HHI: $116,771
® Homeowners: 93%

® Average home value: $215,735

SHE IS SERIOUS ABOUT HER
PERSONAL APPEARANCE

® Average amount spent in the
last year:

Fragrance........ccccoueuuee. $149
Beauty Products.......... $266




SHE IS AN ACTIVE COMMUNITY LEADER
® 55% are members of charitable organizations
® 1 in 4 are members of a book club and civic club

® Participate in once a month or more:

Gardening..................... 75%
Exercise Program......... 66%
Philanthropy................. 44%

SHE IS A HIGHLY DESIRED HOME DECOR CONSUMER
® 95% are interested in seeing interior decorating in Southern Lady
® Nearly 1 in 4 have used an interior designer in the past 2 years

® 40% remodeled their kitchen or bathroom in the last year

SHE IS A SERIOUS HOSTESS AND COOK

@ 3 out of 4 entertain once a month or more

® 82% prepare a full meal when entertaining

® Prepare an average of 4 recipes from each issue

® 2 out of 3 use Southern Lady recipes for everyday meals

® 82 % participate in cooking/baking/grilling two or more times
a month

@ Spent an average of $259 on gourmet food in the last year

SHE IS A BUSY TRAVELER

® Took an average of 4 domestic trips in the last year

® Travels an average of 857 miles per domestic trip

® Spent an average of $2,868 on domestic travel in the last year

® More than 1 in 4 traveled in the last year to dine at a particular
restaurant

® 7 out of 10 traveled with friends/relatives in the last year

Source: 2008 Southern Lady Readership Study.




OUR CIRCULATION STORY

Frequency: 6x/year ® 2009 Total Readership: 424,800 ® Readers per Copy: 3.6
2009 Average Paid Copies: 118,000 ® Cover Price: $4.99 ® Subscription Price: $19.98

Circulation by Region

Midwest (

10,970

South
Atlantic
East South 38,522
Central
West South Central 33,752
21,854

Canada/Other 227

Source: Sept/Oct 2008 issue.

THE POWER OF THE HOFFMAN MEDIA MODEL

® Publisher of nine successful circulation-driven titles including Cooking with Paula Deen, Sandra Lee
Semi-Homemade, Victoria, Southern Lady, Taste of the South, Sew Beautiful, TeaTime, Just CrossStitch, and
Sampler & Antique Needlework Quarterly plus numerous cooking, decorating, and tabletop books.

® Committed to a 30/70% ad/edit ratio maximum in all our magazines, guaranteeing a clean, uncluttered
environment for readers and advertisers.

® Follows a circulation strategy that asks a premium undiscounted rate for all subscriptions.

® Proud to own a 100% record of year-over-year circulation growth for all our publications.






